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A Parallel 


When purchasing a seat for the opera, 
care is taken not to get too far from 
the stage. 


In Advertising 


care should be taken to get as near 
the public as possible, that you may be 
SEEN and HEARD. 


THE SAN FRANCISCO 


Examine: 


will photograph your business on the 
minds of the best citizens—wholesalers, 
retailers and consumers—of the 


Golden Gate City 
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The Combination that Unlocks the Golden Gate: 
Daily Sunday Weekly 
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SENTIMENT 





Doesn’t make advertising pay. 


HORSE SENSE 





Does, however. 





SENTIMENT may consider that by using the 
city dailies and magazines every buyer will 


be reached. 


HORSE SENSE tells the advertiser that there 
is but one way of thoroughly getting at the 
country people—it being through the Local 


Country Weekly. 


Sentiment is an expensive luxury — Horse 


Sense a paying investment. 


Nothing but the Local Weekly is needed for 


country readers. 
That reaches them regularly every week. 
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The 1400 Local Papers of the Atlantic Coast 
Lists reach fully one-sixth of all the country 


readers in the United States every week. 


One electrotype, one order, does the business. 


CATALOGUE FREE. 





ATLANTIC COAST LISTS, 


134 LEONARD STREET, NEW YORK. 











PRP DPD LLLP LLL ALAA ALAA ALLL LALLA ALLL ALLA A AA APA AAA AAA ALA ALAA AAA AA AAPA AAA ed 











) td 





PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


NEW YORK, 


PIANO ADVERTISING. 


By H. G. Farnham, 
Advertising Manager of Blasius & Sons. 


A year and a half ago Blasius & 
Sons, of Philadelphia, were making 
from six to eight pianos a week, prin- 
cipally for the Philadelphia retail trade. 
All of a sudden a considerable surplus 
accumulated. 

It was suggested that men go on 
the road to sell to the wholesalers, 
This method was tried, but for some 
reason did not prove successful. ‘Then 
advertising was thought of, and I was 
requested to take charge of the adver- 
tising of the firm. We went to work 
with energy, enterprise and confidence, 
and so much did advertising do that, 
inside of six months, we could not even 
fill wholesale orders. 

Now, we make fifty-two pianos a 
week, as much as are made by any of 
the largest houses in America, and we 
are sold ahead until next June. How 
this success was established may prove 
both interesting and beneficial to ad- 
vertisers. 

In the first place, I attribute our un- 
precedented progress to two things—a 
good piano and liberal advertising. 
The best piano mankind could devise 
would not sell much without advertis- 
ing, and no amount of advertising 
would sell a poor piano long, and a 
permanent success is what we are after. 

I will state what kind of advertising 
paid, and why. At the outset we placed 
ads in 180 papers, published in loca- 
tions where the dealers were that han- 
dled our goods. This familiarized the 
people with our goods and helped the 
dealers. Here is a good point for 
piano dealers: It pays to encourage 
and advertise the dealer who takes an 
interest in your goods. You can ma- 
terially assist him, and it is a rule that 
works both ways. We supply him 
with advertising matter, pretty cards 
for show and distribution purposes, 
posters, etc., and take space in his 
local paper. This tends to keep up his 
interest, and influences sales very sur- 


Vol. VIII. 


APRIL 5, 1893. No. 14. 


prisingly. As regards the dealer who 
does not and will not take an interest 
in your goods, it is money wasted to 
advertise him. 

Concerning the question of direct re- 
sults from our advertisements, I figure 
in this manner: We cannot trace di- 
rectly, but the word BLAsius has got 
to be before the public. It cost me 
$60,000 last year to find out what ad- 
vertising was best. I found it out, 
and it is newspaper advertising, but 
newspaper advertising of a peculiar 
nature. The bulk of my $60,000 I 
spent in display advertising. I reaped 
a certain amount of benefit, of course, 
but the expense was very large. I 
went in with big displays in a compar- 
atively few papers, to find out if dis- 
play had as much effect as circulation. 
It was a query with me as to which 
would pay best—$200 spent in six-line 
ads in fifty papers or $200 spent in 
large ads in two or three papers. I 
took a bright, pungent five-line electro 
and ran it in twenty papers, which 
means 100 lines. Then I took 100 
lines in one paper. I tried this several 
times, and I find I get five times the 
result by taking twenty papers. 

I firmly believe that circulation 
counts for a very great deal in an ad- 
vertising success. Again, some 
ple object to putting out small ads, 
saying they are not read; but they are. 

There is a great deal of good adver- 
tising to be obtained from auxiliary 
work, and among the strongest cards 
ever put out by any business house 
have been my testimonials from Mrs. 
Cleveland and Mrs. Harrison. I had 
very little difficulty in getting them, 
for I knew I was backed by a good 
piano. I saw Mrs. Harrison at Cape 
May, and Mrs. Cleveland at Gray Ga- 
blese They purchased pianos, and I 
sent a representative to the City of 
Mexico, who sold one to President 
Diaz. It required considerable tact to 
obtain testimonials from these person- 
ages, but I have done so, and their ad- 
vertising value has been stupendous. 
Of course, we would have gladly given 
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Mrs. Harrison, Mrs. Cleveland or 
President Diaz pianos, but a testimo- 
nial loses its character and weight when 
the public understands that its object 
was a gift. As these were dona-fide 
sales, the testimonials have infinitely 
more value, and here is how they influ- 
ence trade: A woman has seen our 
ad somewhere, and goes into the deal- 
er’s and says: ‘* What about this Bla- 
sius piano?’ The dealer replies that 
the President and ex-President of the 
United States each purchased one. 
What could be a better advertisement 
than this ? 

Testimonials from ‘‘ nobodies” are 
worthless for piano advertising, as they 
are too suggestive of medicine busi- 
ness, but such testimonials as we are 
publishing are very effective. Taking 
ail this into consideration, we are now 
making as many pianos a week as any 
of the largest houses in the country. 
In other words, advertising has built 
up business and accomplished for us 
what it has taken other concerns a life- 
time to accomplish. 

Now, as to copy in piano advertis- 
ing, I have catered to the masses, who 
know ‘‘ Suwanee River” when they 
hear it played, and not to the select 
few—the artistic ones. The latter ele- 
ment is really so small that it is hardly 
worth catering to. It will come event- 
ually when it finds that our instru- 
ments are talked of and stand*the test 
of popular opinion. Of course, we 
use clean, good copy, and run illus- 
trations and displays when we think 
best. 

I find theatre programme advertising 
very serviceable, and have just closed a 
contract for $8,000 worth of advertis- 
ing in the theatre programmes of our 
own city, Philadelphia. I took the 
back pages of the programmes of all 
our legitimate theatres for two years. 
The music trade journals, I think, are 
good mediums for reaching the whole- 
sale dealers, as they read them to a 
very large extent. 

We own the American rights to the 
**Search Light Advertising,” or signs 
on the clouds. Advertisements are 
thrown from the light, at an angie, 
into the sky, and can be seen twenty 
miles away. This device I bought in 
England, and we shall use it at the 
World’s Fair. 

As to the placing of business, I 
think a firm can do far better through 
an agency than by dealing with news- 
papers direct. I consider that I can 
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render my firm much more valuable 
service by devoting my time and ener- 
gies to originating ideas than by super- 
intending trivial details about space, 
position and time in mediums that we 
use. Every paper has some point or 
another which must be decided upon, 
and I do not think an advertising man- 
ager can do good work who is con- 
stantly being interrupted by checking 
clerks and technical annoyances. 

A representative of PRINTERS’ INK 
asked me recently how I obtained my 
sobriquet of Hustler G. Farnham? It 
was in this way: A man came in one 
Wednesday and told me he had got a 
lot of sign space to sell between Phila- 
delphia and New York. I ordered a 
carriage, and told the driver to start 
for New York at once, as I wanted to 
get the particulars and location of each 
sign. He demurred strenuously at 
first, but finally consenting, we started. 
The weather was fearful, and the mud 
and slush terrific. We reached Tren- 
ton the same day, changed horses, and 
went through New Brunswick and 
Newark, arriving in New York on Sat- 
urday evening, covered from head to 
foot with mud. I took the 8 P. M. 
train for Woodbury and reached home 
at midnight. I purchased the signs 
that suited me, and when I got back 
found I had been re-named. 





LIARITIES. 
By C. M. Harger. 


Taking up the paper published in a 
Central New York or Connecticut town 
and comparing it with the correspond- 
ing type in Kansas or Nebraska, there 
is little difficulty, even for the most un- 
practiced observer, in distinguishing 
East and West. The Western news- 
paper, like the Western man, bears 
about it a bluffness, an air of bustle 
and hurry, that marks its individuality. 
Especially is there a distinguishing 
character in the advertising columns, 
oftentimes one it would do the Eastern 
publisher good to imitate—but not al- 
ways. 

The boom times brought into the 
West more newspaper plants than were 
needed, and the effect is apparent yet. 
On the strength of ‘‘ additions” and 
boards of trade, towns of 1,200 to 2,000 
people were burdened with three and 
four newspapers, and when the deca- 
dence of the boom made failure inevit- 
able, the least fit of these papers moved. 











PRINTERS’ INK. 


Like unhappy ghosts, they have-been 
wandering up and down the length of 
the West since. For a time the 
** plant ” will be stored in some old gar- 
ret, then be brought out and used for 
awhile, consolidated, divorced, stored 
again, a plaything and practice ground 
for budding journalistic geniuses. 

With every town supporting more 
papers than it ought to, with two out 
of every five journals hanging on the 
ragged edge of failure, hoping for 
something to turn up, it can be ex- 
pected that advertising methods and 
prices will be demoralized. The aver- 
age Western newspaper uses a great 
deal of large, black-faced type, and 
spreads its advertisements over much 
space. ‘There are likely to be a few 
large advertisements displayed with an 
hysterical boldness, and dealing liber- 
ally in exclamation poiats, rather than 
many smaller announcements. 

Experience East and West leads to 
the conclusion that most Western local 
papers charge far too little for their 
space. I have known a paper in a 
county seat town, with a fair circula- 
tion, to accept a full four-coiumn ad- 
vertisement for one dollar each inser- 
tion, and the editor was just ignorant 
enough to think he was getting a re- 
spectable return for his money. It 
may be said that the Western paper 
that gets more than $1.50 per column 
per thousand circulation in the smaller 
towns is the exception. This rate, 
where papers grind along year in year 
out with from three to six columns of 
advertising a week, accounts for no- 
tices asking potatoes and eggs on sub- 
scription. 

If Kansas and Nebraska had one- 
third as many papers it would be bet- 
ter, both for publishers and the read- 
ing public. The patronage divided 
among so many often inferior papers 
would enable the survivors to give bet- 
ter and stronger journals. 

Nothing is more astonishing to the 
average layman than the ease with 
which the Western paper is transferred 
from place to place. There are prob- 
ably 50 newspaper outfits now in 
wagons or ready to be placed there at 
an hour’s notice and be hurried to the 
new towns to open in the Cherokee 
strip. Most of these ‘*‘ plants” con- 
sist of a little battered body type, 
some wood type for poster or adver- 
tisement use, as may happen, a job 
and hand-press. They have perambu- 
lated from town to town, from hamlet 
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to hamlet, receiving bonuses here and 
kicks there. The editor has grown 
shabby and gray-haired seeking a per- 
manent home, and has a passing ac- 
quaintance with half the State’s popu- 
lation. He has always been hopeful, 
out of luck and friendless. 

The Western advertiser needs above 
all things instruction. Some judicious 
canvassing by advertisement writers 
west of the Missouri ought to produce 
good results for both merchants and 
writers. There is a pitiful lack of 
artistic ability and of enterprise in 
much of the advertising done. There 
are far too many merchants paying 
for columns in which to say: ‘* Blank 
Bros. are too busy to write an ad this 
week. Watch this space next week.” 
There are too many formal local ad- 
vertisements running winter and sum- 
mer without change. There are too 
many advertisers who do not know 
how to advertise right. But then 
there are many things which the West 
does not yet know how to do right. It 
is learning. 


AN EXAMPLE OF WESTERN ADVER- 
TISING, 


This here ole Tom Cat 


* Te to attract yobr stiention to 


Bill Hunt’s Adv, 


Mac Fi NeRY | 


™e Farmers 
Cultivators pee 


Bill aleo rane the Blackemith shop 
over on the South Side, 





A correspondent sends Printers’ Inx the 
above effort of a Western advertiser, which 
seems to illustrate and supplement some of 
the points in the above article. It will be ob- 
served that, so far as conspicuousness is con- 
cerned, Mr. Bill Hunt has left nothing to be 
desired. 


—_—_—_————— 
MUST BE ELASTIC. 
From the Atlanta Constitution, 

The Boston Goéde, in an editorial on “ The 
Best English,” takes the position that a man 
cannot write and speak according to the rules 
of the text books without getting down to 
feeble drivel. When a man wants to be clearly 
understood he must sometimes use unconven- 
tional English. 





JOURNALISM IN LONDON. 
From the Newsman, 

It is said when a London journal is going 
down that the editor lives on stamps sent in 
by the impecunious author with manuscripts. 
The London coffee and cake man takes them 
as regular currency, 
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MEDICAL ADVERTISING IN TEXAS. 


The horrors of medical advertising 
are familiar to all newspaper readers, 
but rarely do they present themselves 
in a more insidious and distressing 
form than in the announcement of the 
Houston Chemical Co., of Houston, 
Texas. It occupies a space three col- 
umns wide. At the head are the por- 
traits of Dr. Splitbark and Dr. Hard- 
ing. Dr. Harding wears heavy whis- 
kers and a diamond the size of an egg. 
About Dr. Splitbark’s personality there 
is more mystery. 







DR: SPLITBARK. 

Half of the advertisement is occu- 
pied with pictures of various squirming 
reptiles, from which the chemical com- 
pany is prepared to relieve suffering 
humanity. One of these interesting 
specimens is shown herewith. 


2, 





The following reading matter brings 
the medical status of the disease within 
the easy comprehension of the unlet- 


tered : 

No. 1 represents the snake, No. 2 the scor- 
pion, No. 3 the snail, No. 4 the lizard, No. 5 
the bott worms, No. 6 the snake worms, No, 7 
the stomach worms, No. 8 the thread worms, 
No. g the seat worms, No, 10 the tape worms 
No, 11 the sucking worm, No. 12 the blind ee 
or blind worm ; drank in water, they grow in 
the stomach, creep up the spinal column, caus 
ing pains and aches in the back and spinal 
column, 

Tape worms removed alive in two hours, 
head and body complete, with the Great In- 
dian Tape Worm dead shot. Seat, pin and 
stomach worms removed by the Great Indian 
Worm Powder. Dr. G. R. Harding, now with 
the Houston Chemical Company, is the only 
man in this county that can remove the above 
life germs from the human body. 

Fifty per cent. of cases of dyspepsia and dis- 
eases of the liver and stomach are caused by 
worms, snakes, snails, snake worm, seat, pin, 
thread and stomach worms. ‘Ihey weaken 
and prostrate the whole system, and reduce 
circulation, often throwing the person into 
spasms and weak nervous spells. 


The idea of the scorpion, shown in 
the cut, ‘“‘ growing in the stomach” 
and crawling up one’s spinal column, 
should be alarming enough to suit the 
most sensational of advertisers. 
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COMPARATIVE SALES OF ADVER- 
TISED GOODS. 


Bradley H. Bloomer, who was for- 
merly advertising manager for Tutt’s 
Pills, has established a business on 
Staten Island which is decidedly unique 
in this part of the country. He goes 
from house to house with a horse and 
wagon, selling all of the proprietary 
articles carried in a regular drug store. 
As this gives him a good opportunity 
to judge of the relative sales of well- 
known medicines, a representative of 
PRINTERS’ INK recently secured from 
him the following information : 

“*Greene’s Nervura I sell more of 
than other medicine that I handle,” he 
said in answer to a question. ‘* People 
call for it right along. I have twenty 
regular customers who buy a bottle 
every week. It all comes from adver- 
tising, too. Next to that comes Hood's 
Sarsaparilla. Lots of people ask me 
for that and won’t have anything else. 

‘* There’s a good demand for prepar- 
ations of cod liver oil, but I have 
twenty calls for Scott’s Emulsion to 
one for Wilbor’s. That’s because 


Scott’s is advertised more. Perry 
Davis Pain Killer and Radway’s 
Ready Relief I sell right along. But 


Brown’s Ginger is a thing I sell an 
awful lot of—more than anything else 
of that kind. 

** Pills? Well, I sell more Tutt's 
and Carter’s than any other kind. 
Perhaps that’s because they’ve been 
advertised more on Staten Island than 
any of the others. I remember that 
when I was advertising manager for 
Dr. Tutt I made a contract to cover 
Staten Island with signs, and I see 
some of them are still there. But I 
haven’t sold any of Brandreth’s or 
Schenck’s or Wright’s pills since I’ve 
been going. I haven’t had any calls 
for them and haven't carried them.” 

‘* How many different kinds of pro- 
prietary articles do you have in stock, 
Mr. Bloomer ?” 

‘*T have $150 worth of goods con- 
stantly in my wagon, and my printed 
catalogue contains 200 different things. 
If I have acall for something I haven't 
got I take the order and bring the 
goods next trip. Oh, yes, I carry 
everything from Acme Shoe Blacking 
to Rough on Rats. And say, those 
‘Rough on’ preparations of Wells’ 
have a big sale. I sell lots of Rough 
on Toothache and Rough on Corns,” 

‘* How about plasters ?” 
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‘*T have ’em all, but Hop Plasters 
are the best sellers, Next come Ben- 
son’s. I have only sold two or three 
of Belladonna or Allcock’s. There 
isn’t any demand for salve, either. I 
have only sold three boxes of it—that 
was Bucklen’s. 

‘*Cuticura is a good seller, Last 
week I sold three dozen cakes, which 
is a good deal for one man to get rid 
of. No, I don’t have to push it. 
Those were simply calls. Birdsall’s 
Arnica Liniment I only sell once in a 
while. It’s an old remedy—started in 
1839—and has mostly died out. 

‘IT tell you one thing I sell a good 
deal of to the women, that’s Swansdown 
Face Powder. Hagan’s Magnolia Balm 
I never have a call for. Another thing 
women frequently ask me for is Penny- 
royal Pills, but I don’t sell them—don't 
like to. In such cases I «ry to sell Mrs. 
Pinkham’s Vegetable Compound, but 
they won't have it even though I re- 
commend it. No, I never tried it my- 
self, but I guess it’s a good thing. 

‘*Do I sell whiskey? Oh, yes. I 
have Duffy’s Malt Whiskey, and it has 
a good sale, too. One old lady cus- 
tomer who belongs to the church takes 
two bottles a week. She says she 
takes it for her stomach’s sake. Hos- 
tetter’s Bitters I never had a call for. 
I suppose it is only sold in saloons. 
For headaches I sell quite a good deal 
of Bromo-Seltzer.” 

‘* Do you find your customers ready 
to take advice as to what to buy ?” 

‘* Yes, they frequently come out and 
ask me if I can give them anything for 
biliousness, dyspepsia or some other 
complaint. And I say ‘Yes, I have 
such and such a thing, and I think it 
will meet your case.’ They generally 
buy it, too. In fact, the little children, 
when they see me coming, run and 
tell their mothers: ‘ Here comes the 
doctor !’” 

“‘Isn’t Staten Island a small terri- 
tory for your business ?” 

** That’s what everyone asks me, but 
Ican’t begin to cover it alone. I 
could employ five assistants and carry 
on a profitable trade without going off 
the island. You see, I am doing very 
well if I make eighty calls in a day, 
and there are 60,000 people on the 
island. I havea route for every day 
in the week, and have my regular cus- 
tomers. Some buy of me every time I 
come around, and others only occa- 
sionally, There are very few houses 
that never want anything in my line, 
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‘* This peddling of proprietary medi- 
cines is an old-fashioned idea. It is 
now done only in the South and South- 
west, and a very good living is made 
at it. I remember some of those 
Southern peddlers used to buy ten gross 
of Tutt’s Pills at a time. 

‘*To sum the whole thing up in a 
nutshell, my experience has been that 
nothing sells except what is well adver- 
tised.” 


a 
ADVERTISING AGENTS IN GOOD 
STANDING. 


A contemporary, in commenting upon 
the recent meeting of the American 
Newspaper Publishers’ Association and 
its action in declining to approve a list 
of general advertising agents, makes 
these remarks : 


This much having been made public of the 
doings of the ‘executive session” it will hardly 
be out of place to add that it was rot alone the 
character of the list presented which caused 
the tabling, but that a very strong sentiment 
prevailed that it would be an exceedingly un- 
wise thing for the association to *‘ approve” 
any list whatever. It is not probable that any 
such action as that proposed will ever be taken 
by the A. N. P. A., or by any good practical 
body of newspaper men.—A merican Adver- 
tiser Reporter. 

In 1888 a list of agents in good stand- 
ing was formulated and published by the 
Executive Committee of the American 
Newspaper Publishers’ Association. 
From a circular bearing date April 18, 
1889, issued by the Association of 
General Newspaper Advertising Agents 
we make the following quotation : 


The Executive Committee of the American 
Newspaper Publishers’ Association has pro- 
mulgated a list of the general advertising 
agencies in good standing. Nearly a year was 
devoted to a consideration of the merits of the 
various persons who claimed to be entitled to 
a place upon the list. Every member of the 
association was applied to for the names of all 
agents recognized or known. A dragnet was 
put out, which gathered up all who claimed 
to be advertising agents. Afterwards the 
merits of each were separately considered, 
and those whose claims for recognition as gen- 
eral agents did not appear to be well founded 
were erased, one by one, until but forty-one 
names remained. The list is appended hereto. 

At the suggestion of the American News- 
paper Publishers’ Association in the early part 
of 1888, there was formed an association of 
general newspaper advertising agents, and 
this association has also issued a list of the 
agencies which are entitled to membership. 
The agents’ list is made up from the publish- 
ers’ list, but contains less than one-half as 
many names, The explanation of this is 
found in the different tests applied. The ex- 
ecutive committee of the publishers’ associ- 
ation announces that in deciding whether a 
name should have a place on their list, it 
only required that the candidate slrould Aave 
an office and be in good standing. Thegen- 
eral agents went further and required that the 
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agent recognized as eligible for membership in DETROIT, MICH, 
‘their association should be financially re- Savage & Farnum. 
sponsible and have facilities for doing a gen- -J. C. Hough. 
eral business, 7. e.,a business not only wit CLEVELAND, 0. 
the papers of aclass, acity orasection of coun- W, N. Gates & Co., ro Pine street. 
try, but with the papers of the whole country. W.H. Whitaker, 33 Atwater street. 
GENERAL ADVERTISING AGENTS. _ , PROVIDENCE, R, I. ‘EY 
NEW YORK, et Danielson, 
E. N. Erickson, Temple Court. C. J. Wheeler. - ‘ 
Geo. P, Rowell & Co., 10 Spruce street. ee B te Beam, F8s 
J. H. Bates, Potter Building. emington Srorners, 
¥. Walter Thompson, Times Building. , ._, TORONTO, ONT. 
W. W. Sharpe & Co., 21 Park Row. Mail Advertising Agency. 
Dauchy & Co.,27 Park Place. Ad/the agents whose names appear upon 
Chas. Meyen & Co., 154 Nassau street. the list here printed are recognized by the Am- 
Arthur A, Anderson, 21 Park Rew, erican Newspaper Publishers’ Association, 
Frank Kiernan & Co., 152 Broadway. but only those whose names are printed in 
M. Heimerdinger, 41 Park Row. italics have the recognition of the Association 
Tobias Brothers, 3 Chambers street. of General Newspaper Advertising Agents, 
Wm. Young, 21 Park Row. 7 To recognize as his agent any and every 
Fred. W. Nostrand, 50 ‘l'ribune Building. man whom he may wish toso recognize is 
Heman Burr, 3 Park Row. every publishers’ privilege; but most would 
es Lane, Tribune Building. be willing to confine recognition to such agents 
- Volkman, Morse Building. as have earned some established claim to be 
P. B, Bromfieid, 21 Park Row. so recognized. Intimes past publishers have 
Brown & Pulverman, 1,238 Broadway. found a difficulty about deciding who are and 
Geo. W. Place, 52 Broadway. who are not general newspaper advertising 
PHILADELPHIA, PA. agents. This difficulty has now practically 
N. W. Ayer & Son, 302 Chestnut street, been done away with, . 
Pratt & Co., 54 North Ninth street. Here is a list which the best agents say in- 
. Geiatakine ue cludes all the oe oe to ~ considered 
eae general agents, and a larger list which an asso 
ye rae Randolph street. ciation of publishers has declared to contain 
ees Seal & Co. the names oe in good standing <n one 
4 ey to conduct advertising agencies and have of- 
Morton & sage arate — fices devoted to the business. Some publish- 
S Se. li a yniz 
Horace Dodd, 265 Washington street. ee - pon ral: eee 
Pettingill & Co., 10 State street. The established general agents claim that 
S. R, Niles, 256 Washington street. no publisher who cares to deserve their good- 
- C. Evans, 294 Washington street. | will should add a name to the list of those to 
Boston Bureau of Advertising, Geo. A. Fox- whom he will allow the general agent’s com- 
croft, Manager, 36 Bromfield street. mission, until he knows so much about the new 
T. H. Cahill, 34 School street. am for recognition as to make it reason- 
.., CINCINNATI, O. ably certain that he has a good claim, and 
S. H. Parvin's Sons, 175 Vine street. that such recognition will tend to smprove 
ST, LOUIS, MO. rather than injure the business of adver- 
Nelson Chesman & Co., 922 Locust street. tising. 
HOUSE ORGANS IN THE MAILS. nated ‘‘ house organs,” it will be inter- 
—— esting to observe that in one case, of 
Here is a fac-simile of the bill-head which the Post-Office authorities must 
used by a well-known trade journal. have knowledge, the connection be- 
To those who have noted the severity tween a periodical and the business 
of the Department in its dealings with it advertises is open and acknowl- 
some periodicals of the kind denomi- edged. 
CHESTNUT, THIRTEENTH AND MARKET STREETS, AND CITY HALL SQUARE 
: Ca a or 
. gy) 
ChLhaManamakor| ,Rlebiplg:. TU2L a3, 
Importer - Co 
MANUFACTURER AND DEALER IN gee oe 7 ea ere 
DRY GOODS AND OUTFITTINGS M0 Spann Yt * 
“2 uf, (Mid Yor Ck- 
‘ . ‘a » J v 
- 6A 
Lr Wert Metro a foe Flere, (et Chea, 67h |_ 7 2Do 
- a: ee 
4 —_—_—— ——. — —— 
? gq 
a sy wre - ij 
WEI hab Noaptea 
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The Advertising World. 


Powell, Smith & Co., of Second 
avenue, New York, are advertising two 
brands of cigars ~~ extensively in dailies. 
The brands are t “Smokette’’ and the 
“Cubanola,”’ 


The Western States will not be ad- 
vertised in by the Knapp’s Extract Co., the 
bulk of the work being done in New England. 


The Tiffany Glass Co. has renewed 
i's advertising contracts through Remington 
Bros. This firm is also placing advertising 
for the G, & C. Merriam Co., publishers, of 
Springfield, Mass. The business is going in 
a large list of religious, agricultural, daily 
and weekly papers. 


Dodd, Mead & Co., of New York, 
are advertising their subscription book depart- 
ment in a list of publications. Mr. Granfield 
attends to the advertising of the firm. 


A new preperation of pine is being 
advertised from New York, various mediums 
having already been used. The business is 
placed d'rect ; Aes S. Prindle, of the Pineo- 
line Co., 95 Liberty street. 


Josiah L. Rice, of Clinton, Ia. 
putting out some architectural sr Been Ro 
through Lord & ‘Thomas, 


Some extensive advertising for the 
Lovell Arms Co. is going out from Pettingill 
& Co, 


Large advertisements for the Colum- 
bia bicycles are being issued by the Pope Mfg. 
Co., through Herbert Booth King. 


The Imperial Chemical Mfg. Co., 
of Fifth avenue, is advertising a hair regen- 
erator. 


Nevius & Haviland are advertising 
shade rollers, through King. Magazines, so 
far, have bezn used. 


W. H. Wythe & Co., of Orange, N. 
J., are advertising Goldengloss, a gold en- 
amel. Herbert Booth King is placing the 
advertising. 


A. E. Bowers expects to retire from 
the advertising management of the Housewife 
soon. The new owners of the paper, owes 
& Co,, are planning radicai changes, 


S. C. Johnson, of Racine, Wis., 
advertising hardwood floors in magazines, hs 
ligious and other papers. N, W. Ayer & Son 
have charge of this advertising. 


The Standard Lighting Co., of ca 
Cleveland, O., is advertising a new style of 
cooking stove, the Ayer Agency attending to 
the placing of the ads. 


Bloch Bros., of Wheeling, W. Va., 
who advertised Mail Pouch Tobacco very 
largely some time ago, are going to do an- 
other liberal line of newspaper advertising. 
Mr.-Levy, the advertising manager, who was 
in New York a few days since, says that the 
members of the firm some time ago became 
impressed with the fact that they had his 
upon the ideal of a cleanly treated tobacco, a 
crisp cut, adapted for both smoking and chew- 
ing. Confident of this, they went into adver- 
tising boldly, and such was its success that 
now they have, probably, the largest sale of 
stamped package tobaccoon the market. They 
are sighing for more worlds to conquer, hence 
the new advertising. 
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The Kahler shoes are being adver- 
tised again, through J. Walter Thompsvn. 


Percy Proctor, of Cincinnati, is put- 
ting out some advertising for the Goshen 
Sweeper Co., of Grand Rapids, Mich, 

iF C. Blair, the paper manufacturer 
of Huntington, ’Pa., is advertising in a select 
list of mediums, through the Ayer Agency. 

3. A. SYKES, 


Classified Advertisements. 


Advertisements under this head, two lines or 
more, without display, 25 cents a line. 
Must be handed in one week in advance. 


WANTS. 
wa ANTED—Backer for New awe illus. publiee 
tion. Al reference. “ N’ “ NEW,” Printe 
\IRCULATION 21, 000 ; rates rates 1 oon cen, 
/ ple copy free. STAR SPANGLED BANNE 


Lakeport, 

AN rson advertising i in PRINTERS’ INK 
to the amount of $10 is entitled to receive 

the —_ for one year. 


Tra t to mail c Circulars, and willing to in- 
_ " ht 3x6 tach one at fair price, write 
ANNER, eport, N.H. rt, N. H. 


od AIL CLERKS are re invited to send for “ Prices 
Paid for Used Colum) Postage Stamps.” 
Address A. W. DUNNING, i Angeles, Cal. 


‘X-TRADE paper editor with pace moby ~~ 
4 gaged would edit ool rnal for | 
compensation. “EXPE XPERIEN .” Printers’ Zz 


We first-class ac advertising solicitor 

a position. 13 years’ experience on 

daily. Will furnish best of reference. Address 

“T. P.,” care of Printers’ Ink. 

GOOD editorial and sp special writer wants 
engagement as such at moderate 

ye meng | reporter and correspondent. 

“M.N.,” care of ters’ Ink. 


<—~- = wants situation as foreman of coun- 


try office. Good ——_ printer. Can write 
locals 9 report. r week. Unmarried. 
References. ERUY Gt HAM, Dunnville, Ont. 


E WANT to furnish full particulars how to 

make their own cuts fora few cents each 

to every publisher and advertiser. All les of 

vex at yo? prices. CHALK-PLATE CO. 

shpeming, M 

a _ senting oe newspaper or other house 

timely fine new Colum- 

bian ihustrat . boot a troduction by the — 

. ne! ‘or premium rnished away low 
down. HOME Fr. Pubs., Pubs., St. J Louis. ” 


\ JANTED—To exchange for space in coun- 
try weeklies, Anti-Nicotine, a sure cure for 
tobacco habit. Tablet form and pleasant to 
take. Size of ad., — Send best terms to 

LOOMIS DRUG CO.; , Waupaca, Wis. 
V 7 ANTED—Practical German potato an part- 
ner in a aT yn cman paper in 


Wisconsin a city of 4,000 inhabitants. 
ital, \- Splendid future. Adliress “GE 
win Ps TNER,” care of Printers 


Waxr. ADVERTISEMENTS in na laa INK 
under this head, four lines (twenty-five 
words) or | 


will be inserted one time for one 


ess, 
dollar. For additional nts's tine Cy ny in- 
ne eac! 


sertions, the rate is 25 cen’ 
EBS -EDITOR and 
desires a 


corvespontens 
Newport News, 
with proposition, as 
Stina wel OPPORTUNITY—Partner wanted 
i) a yy ae printing and ve 
nthe man preferred. 
= for the tH ent man. Address é BUSI. 
NESS,” care of THE News, ie enn Tenn. 


G OOD JOB PRINTER—One capable, 
3 sary, of tak charge of office publishing 
= we pas. i ge oy F « 1 ae 

good references as ter a 
ability. dress, at once, “CITIZEN, He Herkimer, 

















ER WANTED—Will take first bid 
boa .00 for ladies’ notion article 
tented) of great merit. A success on the market 
and equipment complete. Am tied up in other 
business, hence this offer. Address “ PATENT,” 
Box 646, Worcester, Mass. 
A Draariase MANAGER —We want a bright, 
take charge of the 
ment for a syndicate of stores. 
—4 be a worker and know aoe. State experi- 


also expected. “WALL 
PAPER,” Box 6 ’ New York. 


YOUNG MAN, 25, wants suitable position on 

daily or w weekly. Has been editor and man- 
—~ of weeny, — city pane ned of daily. First- 
¢ Brooklyn references as to character, habits, 
etc. Has ~— k of mechanical pet ot news- 
paper busin ” care Printers’ I 


2 00 for the best IDEA from which we can 
e e burlesque sketches relative to — 
beer pamps. $5.00 for any that we use. 
form e == full bm ayn 
ee = es, sent on @ on. 
BISH inary 5 CO. Cleveland, Ohio. 


Wins t A man who understands advertis- 
ing oo D eoticit orders for one of the first ad- 
the United States. beral 
panne Bog | will be given the right party. 
comes easy, as the om! is id wee 5 
dress only, at once, ‘ 
pram ee to ‘taew that the . + 
cum Automatic Perforator and Card Scor- 
Device” is a success. Perforate your checks 


ples ‘of 
THE 


and score Zon ae while you P it. Allfor 
25.00. Wri for description. Address 
SLOCUM AOTOMA IC PERFORATOR CO., Ca- 
ro, Michigan. 


ANTED—To purchase a = ‘ood politics in “a of 
Republican or inde; ent politics 
the Mid Ne or Western Sta’ 

r i y- be 
ng and = 
‘A. B.,” care 


in t 
ly and Weekly prefe: 
able to make a good busi: 
0} 
Printers’ Ink. 
ANTED—A live daily news r manager 
with a few thousan dollars to take a part 
or whole interest in F—- the management of a 
ourishi 


country daily. Owner 
other business. Position worth $1 
ints. Address THE NEWS, care R. 
Congress St., Boston, Mass. 


HO WANTS A SNAP? ae md Cites 
lob office—material, $19,000—doi: 

monthly. Controlling interest less than t in- 
ventoried value. Terms, cash ; balance, 
- month. Owners engeged in other business. 
ill trade for improved Chicago, St. Paul, or 
——— real te—clear. Great chance for 
two good men. Address “ W.\ v. J.,” Printers’ Ink. 


MAY. ‘ACTURERS of RS of farm, en, house- 
hold and office specialties, ng to estab- 
lish a general agency or ation, cay | in Eastern 
Pen: eNvania are invited to correspond with us. 
receive and ore store your goods, in 
car lots or less, and ship as desired to 
ition to establ sub- 
y direct sales for you in 
territory. We have every ery facility for, for Push. 
ing your pamipess. If interested THE 
TILLINGH 
Scranton, mas 


town or Os 
ness sho 
Address * 





‘oing into 
) a 
PRESTON, 








T CO., 125 and 127 Tn ew 








PREMIUMS. 
Twenty-five cents a line, 


REMIUMS. Garden seeds rt in space. 
rt T. COOK, Hyde Park, NPY. saad 





BILL POSTING & DISTRIBUTING. 
Twenty-five cents a line. 
Panos CIRCULARS samples. Bout 


pA | New York, Vermont, Western Massac’ 
Correspond. R. FEENEY, Balls. 


& 


Careful 
ene: a, N. Y 


Kg the purpose of inves announcements of 

addresses of local bill posters and distrib- 
utors, two lines (12 words) or less will be inserted 
twice under this heading for one dollar. or 
three months for $6.50, or $26 a year. it 
the order. More space 25 cents a line each issue 


PRINTERS’ INK, 


hh for one dollar. Cash with order. More 








ILLUSTRATORS AND ILLUSTRATIONS, 
Twenty-five cents a line. 


Ask us. 
ich, 


pers. Cat- 
ewark, N. J. 


our own yur own cuts cheap. 
CHALICEL PLA co., _ Ishpeming, 


AEDOOUE 5 ILLUSTRATIONS for 
alogue, 25c. AM. ILLUS. Co., 





ADVERTISING NOVELTIES. 
Twenty-five cents a line. 


LOCKS for advertising pu: by the 
C dred or thousand ; peperw rwelght oc clocks a 
Add THOMAS 


advertisement on 
CLOCK CO., 49 Maiden Lane, New York. 
r 


OR the purpose of inviting announcements 

of Advertising Novelties, aceon to benefit 
reader as well as advertiser, 4 lines, 25 words or 
less, will be inserted under "this head once for 
one dollar. Cash with order. More bee con- 
tinued insertions 25 comes a line each 





ADVERTISI. NG AGENCIES. 


Twenty-five cents a line. 


F you wish to advertise an: here 
] of on time, write to the roe 3 ROWELL 
ADVERTISING CO., 10 Spruce St., New =" 





ADVERTISEMENT CONSTRUCTORS. 
Twenty-five cent cents a line. 
Rae toanad of mine , PRINTERS’ INK 
Rogers, a, 

sing nuity. 

- write a sample series of & ads for —4 or a year’s 
starters r any re b 


——— 
$13. CHARLES A. BATES. BATES, Indianapoli is. 


E TOO!—Not particularly for the #3, but b: 

guction and for future busi- 
iculars, I’ll write 

‘ul”’ ads., supply ES 


AS 2 a 
e 

n 'y, fF wt t. A , etc., of a 

londine’ million dollar concern in New York ‘Cit sg A 
advert 


large isers; am still at it, but d 
enlarge my connection in general, or ‘ane a 
new one in icular. My work is never a 
failure ; j ability, versatile." Address “ ADVER- 
TISER,” P. O. Box 526, New York City. 
aibilas ‘ 


SUPPLIES. 


ears I 





Twenty-five cents a line. 


AN BIBBER’S 
Printers’ Rollers. 


L®*EYs INKS are the best. New York. 


66 PEERLESS ” CARBON BLACK 
For fine Inks—unequalled— Pittsburg. 
4 te 2", - Laren is printed with ink manufac 
e W. D. WILSON PRINTING INK 
CO., L’t’d, 5 eas St.. New York. Special prices 
to cash buyers. 


paz DEALERS—M. Ph Laas = & Co., 161 

8t., N. Y., sell every kind of paper 
used by printers and publishers at lowest prices. 
Full line quality of Prenterw Ink 


ADDRESSES AND ADDRESSING. 





Twenty-five cents a line. 


10 0 000 YACHTING and boating men have 
25 ew to wae. ‘ furnish their 
Write NAUTICAL 


addresses. 
PUBLISHING: CO., Watertown, ns Y 


ERSONS =a have facilities for bri 

vertisers and consumers into contact 
lists of names and Tresses may announce them 
in 4 lines, 25 words or less, under this head once 
or 





ng ad- 
rough 


continued insertions 25 cents a line each 
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MISCELLANEOUS, 
Twenty-five cents a line. 


ya BIBBER’S 
Printers’ Rollers 
[sees INKS are the best. New York. 


R= TABULES 8 purity the blood and re- 
store the compl 


poRsaERs to send adve 
Dew Co.,” Co.,” Weston, 0} io. 


pqoroeRsraio work to. to exchange for apace 

in county news) rs, Western States 
ferred. THE JOHN H. BRITTON CO., Tren’ 
New Jersey. 


OT SHOT for circulation liars and sample- 

x yy fakes. See Advertisers’ Guide, ied 

for one year STANLEY DAY, New 
raat, New Jersey. 


Pili DesL ape - M. Plummer & Co., 161 
illiam Si . Y., sell every kind of paper 
by p a Sat and publishers at lowest prices. 

yout line quality of Printers’ Ink. 


Gant for DAWSON’S UNSURPASSED ENVE- 
AND STAMP MOISTENER, 240 Main 

St., Mart ford, Conn. a on 8 days’ trial, con- 

vincing you to be the best thing ever invented. 


Ts new “ HANDY BINDER” for PRINTERS’ 
INK is an admirable device for the preserva- 
tion of your copies of TERS’ = and is 
very neat and serviceable. it, 
paid, on receipt of 60c. the cost of the Bin ler.” 
Address PRINTERS’ INK, 10 Spruce St., N. Y. 


HVE APPLIANCES. Overhead Railways. 
I have been in thia biz 15 years. Have sold 
more than 8,000 elevators an —_ oe 
have cope work for all the leading ay md 
put the lifts in “ihe new 


rates to 


offices ; have just 
corder office. If you want a MA in my live 
write to or come and see J. NARD, 114 
Liberty St., New York. 

P. Rowell, of 


Ww? bereiyy 7 cortity that Geo: 

9th St., isthe only person now 
doing ah cnier the name of George P. 
Rowell & Co. 

Dated, March 17, 1893. 

20. P. ROWELL, ) Former members 
OSCAR G. MOSES, of Geo. P. 
CHAS. N. KENT, Rowell & Co. 
CrTy AND CoUNTY OF NEW YORK, 83. : 

On this 17th day of March, es, before me per- 
sonally came FL Rowell, Charles N. Kent 
and G.M e known and known to 
me to Ly me individuale described in and who 

ng instrument and severally 
acknowledged to me that they executed the 


PHILIP CARPENTER, » asd Public, 
N. Y. Co. 


- 


FOR SALE. 








Twenty-five cents a line. 


HE Continental, Onto, ee for sale. 
A live, growing weekly. 
AZETTE ADVER’T aro ESORD—For > ae 
¥ Testimonials. GAZETTE, Bedfo 
ANDSOME ILLUSTRATIONS for paper. Cat- 
alogue, 25c. AM. ILLUS. CO., mets N. J. 


GOOD second-hand chases, 19 
#1.00 each. ENTERPRIS 


1 5 x2 and 
e) 2x2. » Brock- 
ton, Mass. 
‘OR_SALE-A weekly soci literary and 
in Vester capital Address 
Chicago. 


FROST. TTS Midnadnock, 


OR SALE—A well equipped Democratic week- 
UCL in a Democrati JI good ie | — 
wi mage. Terms to suit purc! 
Continental, Ohio. 
ily, Weekl 
da 


B ABGAIE— Dok 
Ak aol cash ; ve Florid 


éanekes Le for man with weak 
Address, bac good ph care Printer Printers’ Ink. 


For SALE—A y Por ‘ta. ny of the Pe meg my Newspa- 

r Directory oe ore sonere 
Sent ca paid. ft ranO P. ROWELL 
& CO _, Publishers, 10  — St., New York. 


ane Job Office ; 
y; “ Biz.” est’d 
lungs. 


. 4 aid 


Ae. ea i estab 
an * 

iished "trode Stock about’ gf 0.00. Best o 

reasons for selling. Address Bo iss, Aurora, i 


Fo: SALE—5x5 cylinder e er ne. Vertical, 5 
horse power, new. Al 30x5 ft. vertical 





boiler; 5 h. power. New. ,uaranteed. Sn 
cash only $181. WM. C.C wD, Baltimore, Md. 
ro SALE—Country nev |, r and job office 

in Illinois ; ne ear ol Moront) cire a 1,200; 
first year’s work $2 ee. 


reseon, for ling. we are 
se a 


N “ae OPPORTUNITY—A paper, 
ears 


ed, good circulation, 
on, job office, is for sale. Price low, terms pasing 
) juired if security is satiatactory. Ad- 
dress J. F. WARDS, care F Printers’ 








pM. = ; ful shed yt stocked. 
For illustrated Cry Ho res. a of 
Sockets, ad pro R,” P.O. Bos em. 

rk. 
Fo SALE—One-half i in 

official ay | in Missouri to person —— 

entire charge ; dg office in ten 

— es ; i) Sewn. Ada county, Beat wh of Dee j 
only “MODEL OFFICE,” 
care 


5. 000 eae, of SPACE in the AMERICAN 
FARMER AND FARM NEWS, Sp: 
field, O., 165,000 circulation, — are cheap 
vertisers not regular pai 
How lines can you uset CHAS. 
NEELY, Muncie, Ind. 


7OR SALE—About 20,000 le 20,000 letters and re- 
ceived in answer to our ads in lome 
fournal, Youth’s ee gue and a h- 
class pers—all from women. All from 1 
and 1 Will sell lot a at low price forcash. Ad- 
dress MAHLER BROS., Sixth Ave., N. Y. 
A WELL-EQUIPPED a 3 —— 
in the City of New York; plant cost n 
$100,000 ; va) le lease ; business excellent: for 
sale ; free | /_—— of a de - = 4 


as ior might de 
a use of 





‘purchaser for Sis. 
sire ; authority may be oven * 
aks resent name, or good p. eaGe” 

vous ane 5 | enka partner cand dress“ “SACO,” 


oo —________ 
ADVERTISING MEDIA, 
Twenty-five cents a line. 
Queens TELEGRAPH. 
TERS KATES CATALOGUE, Greenville, Ohio. 


led to women. Test it. Circulation, 5,000. 


$1.50 For Sunes dns dare 0c, 


] EST CONNECTICUT MEDIUM. Reaches 
everybody. Gilt-edged investment. THE 
NEW HAVEN NEWS. 


\ pa! HOW IT BLOWS—25,000, 
; st r and st 
EZE PUB: 


py | in- 
r; rates 10 
comnts now, but—. HING CO., 


Augusta, sta, Maine. 


I OS ANGELES TIMES—The foremost newspa- 
4 per of the gy a coast. 2. 
isers teed 7 nel rculation » 
HD. GA COSTE, ‘Eastern 
Park Row, New York. 


Cua. Central, Southern, and Southeast- 
Ohio offer a rich field for advertisers. 
THE OHIO STATE JOURNAL—Daily, ed 
Sunday, 17,000, and Weekly, 25,000—cover 
field. All} 1 leading advertisers use i 
( yy ADVERTISEMENTS in PRINTERS’ 
with a two-line 4 but have no 
. a or hendings of Advertising 
iscellaneous and For Sale, 
and Distmbuting, Ad- 
Novelties, Addresses and ecoiae, 
rs and Illustrations and Advertiseme 
Constructors, 4 lines (25 words or less) will be ~ 
serted once or two lines (12 words or less) twice 
for one —- if the cash accompanies the 4 
Additional space or insertions charged 25 
a line each issue. 


ro 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


PUBLICATION OFFICES : 
No. 10 Spruce Street, New York. 
No. 138 Fleet Street, E. C., London. 
Issued every Wednesday. Subscription Price: 
Two Dollars a year, Three Dollars a hundred ; 
single copies, Five Cents. No back numbers. 


JOHN IRVING ROMER, EDITOR. 





NEW YORK, APRIL 5, 1893. 
WAS IT A CONSPIRACY ? 





R. W. Haynes, the Department law 
clerk who, during Judge ‘Tyner’s 
absence in January, 1892, made the 
decision excluding PRINTERS’ INK 
from the mails as second-class matter, 
has recently been detected in issuing 
over his own signature a statement 
which he now confesses to have been 
false, to the effect that Judge Tyner 
afterwards approved the decision. 
When it was found that Judge Tyner 
would assent to no such decision, 
Haynes, Hazen and Fountain were 
able to induce Mr. Wanamaker to de- 
cide that the question was not of law 
but one of policy. It has been a most 
ruinous and disheartening experience 
for a paper that the people value— 
one that was performing good service 
for the business community and had 
become a valuable property. Ex- 
Postmaster-General Thomas L. James 
says that to him it is an astounding 
fact that in this free country it is pos- 
sible for an experience to occur like 
this case of ours. 





THE whisky and wine manufacturers 
of this country are going to be repre- 
sented in great force at the Columbian 
Exposition. The liquor men from all 
over the world intend to be on the 
grounds, with an eye to future busi- 
ness and sale of their wares. Several 
of the wine and spirit manufacturers 
of the States have stated that their ex- 
hibits will be of unusual mafrnificence, 
with a view to overshadowing their for- 
eign competitors. 





THE proprietors of the Milwaukee 
Evening Wisconsin urge upon the leg- 
islature the passage of a State law sim- 
ilar to that adopted in California, mak- 
ing it a misdemeanor for a newspaper 
publisher to misrepresent the circula- 
tion of his paper for the purpose of 
securing advertising patronage. 





PRINTERS’ INK. 


THE New York 7ridune accepts ad- 
vertisements under the head of ‘** Situ- 
ations Wanted,” four lines for five 
cents. 





THE bill passed by the California 
Legislature, making it a misdemeanor 
for a publisher to misrepresent his cir- 
culation, has been introduced into the 
New York Legislature at the instance 
of the New York World. Mr. S. Guy 
Sea, the advertising manager of the 
World, states that the idea was sug- 
gested to him by Mr. Palmer, of the 
San Francisco Zxaminer, and that he 
considers the bill not merely excellent, 
but almost revolutionary in its tenden- 
cies. 





THE enormous quantities of adver- 
tising carried by the magazines have 
made advertisers and publishers wish 
to add greater interest to this depart- 
ment. Scribner's Magazine has intro- 
duced a series of pictorial write-ups of 
different branches of industry, several 
firms being mentioned in each write- 
up. In answer to the question of a 
PRINTERS’ INK reporter, Mr. F. N. 
Doubleday, the manager of this maga- 
zine, said : 

‘*We often found advertisers who 
wished to be grouped with other people 
in their line, so we thought there was 
a field open for reading notice ads, 
which should include in one article a 
number of large firms representing dif- 
ferent branches of a single industry. 
We carried the idea out for the first 
time in our food products article, 
though, I’m sorry to say, in a great 
hurry and much less perfectly than we 
shall in future. Our second one was 
‘The House Perfect,’ in the April 
issue. We undertook that because we 
knew that people all over the country 
were at this time considering house 
building and furnishing. We write 
and illustrate these articles, and charge 
$300 a page, furnishing the pictures 
and reading matter. We began torun 
comic illustrations between our ads 
five years ago. It occurred to me, 
on account of the objection that a man 
had raised—that there were so many 
pages of advertisements. I wastrying 
to think what I should say to the next 
man who made the same objection. I 
thought if I interspersed good illustra- 
tions among the advertising pages it 
would insure their being looked at, so 
I got sketches from A. B. Frost and 
other well-known iilustrators. I hope 
it does lots of good, for it costs us a 























great deal of money. The drawing, 
engraving and printing of them in the 
May issue cost us over eight hundred 
dollars. We have illustrations by A. 
B. Frost, F. S. Church, A. Wenzel, 
Wilson De Meza, E. W. Kemble and 
Charles Howard Johnson, about the 
most expensive artists we can get.” 





What the Retailers Are Doing. 


In his advertisement in the local 
paper Mr. D. B. Wolfe,a dry goods 
dealer of Nevada, Ohio, recently pasted 
a sample of a certain line of goods in 
every copy of the edition. 

* 


* % 

A Canadian retailer who occupies 
a full column in his local paper fills 
the space with a continued story in 
four brief chapters. The advertising 
moral is not brought in until the end of 
the last chapter. 


* * 
An advertiser in the Buffalo 7imes 
is responsible for the following; 
I was big. 
I was fat. 
I felt mean. 
I took pills. 
I took salts. 
I got lean. 


* * 

The dry goods advertisements in 
Vogue, the new society weekly, are 
characterized by better fashion plates 
than are to be found in any other 
quarter. The drawings show the styles 
accurately, and, contrary to long-estab- 
lished precedent, are not without ar- 
tistic merit. 

* % 
s 

The spirit of novelty in advertising 
has penetrated even to the Indian Ter- 
ritory. Inthe 7erritorial Topic, pub- 
lished at Purcell, Chickasaw Nation, a 
clothier presents his announcement in 
reproduction of handwriting as follows: 

‘Many go out for wool and return 
shorn.’ 

Not so in buying the celebrated brand 
of ‘‘ Happy Home Clothing.” 

A picture of an aggressive ram and 
a brownie with a pair of shears accom- 
panies the advertisement. 


* * ’ 
A Brooklyn butcher heads his an- 
nouncement : 
As we journey through life 
Let us live by the way. 
We have the meat end of it. 
A direct and practical interest is 
given to his ad by quoting prices for 
different cuts of meat. 
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EXPECTATIONS. 


Now that we’ve got a new head at the Post- 
Office Department we expect to see PRINTEKs’ 
Ink again. This is a weekly journal which 
contains more interesting reading for adver- 
tising men and publishers than all the other 
publications of its class put together, It was 
ungraciously barred out of the mails, and then 
instead of conciliating the authorities it kicked 
and kicked until its fight became a factor in 
politics, It was an expensive kick for its 
publishers, but if somebody didn't continually 
kick against opovetien there’d be no living 
in this world.—Beverly (Mass.) Citizen, 
March 24, 1893. 

Our paper has been so much appre- 
ciated by newspaper men and they have 
copied from it, praised it and given it 
so much credit that every exchange be- 
came in fact a paying subscriber and 
paid very well too. The over officious 
post-office muddlers, Fountain, Hazen 
and Haynes, however, filled Mr. Wana- 
maker’s mind with the idea that PRINT- 
ERS’ INK had too many exchanges, and 
bowing to that decision, we cut off 
every one that had not been specially 
arranged for in response to a request. 
When the new administration gets into 
working order and dishonest or incom- 
petent employees have been replaced by 
men of business training, truth-telling 
habits and honest motives, we shall 
again hope to be able to have an ex- 
change with every editor who is suf- 
ficiently wide-awake to desire one and 
ask for it. 


> 


TO DEVISE a poster which shall be 
effective when displayed at a railroad 
station is perhaps more of an art even 
than the writing of an effective news- 
paper advertisement. The latter re- 
ceives a more leisurely and careful ex- 
amination ; people rush about railway 
stations in a hurry, without stopping to 
read anything, no matter how interest- 
ing it may appear to be. Some very 
well written announcements are to be 
seen on the stations of the New York 
Elevated system, but few people notice 
them or have any idea of what they 
are about, simply because they are too 
lengthy and in such a small size of 
type. A clothier has a bulletin headed 

YOUR TRAIN, 

which is posted near the junction of the 
Brooklyn Elevated and the passageway 
to the Bridge cars. The bewildered 
passenger who is doubtful in which of 
several directions to proceed has his 
eye caught by the official-looking sign. 
He discovers a moment later that the 
‘‘train” referred to is the ‘‘ train of 
thought,” which tends in the direction 
of Messrs. Hackett, Carhart & Co. 
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An Advertising Tour. 


I have been critically looking over 
the advertisements in the Milwaukee 
papers for some time past, and have 
been agreeably surprised at their gene- 
ral excellence. I think I may venture 
the assertion that they easily surpass 
the advertisements to be met with in 
either New York or Boston, though I 
fear this is not saying much. ‘The 
three leading English papers in Mil- 
waukee, the Evening Wisconsin, the 
Fournal and the Sentine/, are all well 
printed and give their patrons a good 
typographical setting. The Wana- 
maker style seems to have taken a firm 
hold, and several firms run pica old 
style announcements that are strongly 
reminiscent of Mr. Gillam’s little es- 
says in the Philadelphia papers. 
Kroeger Bros. & Co, start out with a 
‘* forecast” of the weather, and follow 
it up in this style : 


Mention for [onday. 
An attractive menu of merchandise for 
beginning-of-the-week trading—a somewhat 
long one, but a very varied. 





Dress Goods. 

Ranks of Dress Stuffs like a regiment on 
parade. 

We've already called your attention toa 
portion of the army, now to ome other indi- 
vidual member of it. 

A 46-inch Henrietta (no need to state 
all-wool), in every new coloring, 
$1.00. 

A wide range of fine Novelty Dress 
Goods at a price-scale of from soc. to $1.50 
the yard: 


Epinglines, Marble Cloth, 


Silk Mixtures, Changeables, 
Dots, Brocades, 
Stripes, Plaids. 





The diction in these announcements 
may be somewhat peculiar, but the 
peculiarities have a fashion of fastening 
themselves in the mind like hooks. 
Gimbel Bros. run advertisements of 
similar appearance, but instead of a 
weather forecast, business ‘‘ pointers” 
are used, suchas: ‘‘A pebble and a 
diamond are alike to a blind man,” 
and ‘‘ Better keep now than _ seek 
anon,” These appear at the head of 
the announcement, set in small type. 
In one of their recent ads I notice 
they complain of a difficulty that must 
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have presented itself to every writer 
for a department store : 












The greatest difficulty that the ad man 
has to encouuter in his daily news picking 
for the papers is what to leave out. So 
much to go in that cannot, and of as much > 
interest to you as that which goes in, per- 
haps. But advertising space costs money ; 
the prudent advertiser does not want to 
tire his reader. So whatever goes in or 
whatever is left out is of interest to every 
buyer. Coming will save much pin money. 








The advertisement writer for a de- 
partment store gets his points by in- 
terviewing the department chiefs. It 
naturally happens that each one of 
these officials wants to have his par- 
ticular line brought to the front, and 
so the advertising man has to meet 
considerable pressure. Cuts do not 
seem to be popular among the retail 
advertisers in Milwaukee, and Messrs. 
Gimbel Bros. are one of the very few 
firms to make use of them. Outline pic- 
tures that do not quite fill a single col- 
umn are used,and the matter is grouped 
about them in the Wanamakerian style. 
Following is a portion of one of these 
advertisements that appeared on the 
first day of March: 





March—Wind and’ stormy skies and 
changing clouds. 

March's the wearer of spring mantle, 
Through its storms and blusters the buds 
peep and tell of sights that cheer, 

March! the slayer of winter. 


“ Ah! March, we know thou art 
Kind-hearted, spite ugly looks and 
threats, 
And, out of sight, nursing April's vio- 
ets !’’ 


But we shan’t give our funny man an 
opportunity to poke his jokes at the spring 
poet. 

The exposition of the store is vast in 
March. We doubtif there is another within 
wide distance to equal this. 

In March the spring buzz, the sparkle 
and the business begins. 

In March the stock is at its roundest, 
completest. 

The March idea in Dress Goods. The 
door to every possible favorite style is un- 
locked, etc. 








Milwaukee also boasts of a shoe ad- 
vertiser who displays considerable orig- 
inality, and makes frequent changes in 
his announcements. ‘Ihe space used 
varies according to the amount of ‘ 
matter, but the ads are always uni- 




















form, being framed in a plain rule, 
with a slight indentation on each side 
of the body matter. A good specimen 
is the following : 





Mi.waukeEE, Feb, 25th, 1893. 


Cork 


stops 
Dampness ! 


Don't suppose, gentlemen, that 

a medium-heavy shoe is necessarily 
hideous. Not atall. You may have 
gotten that idea from the brogans 
you encounter at some stores where 
they sell what they call shoes ‘‘ At 
88c. a pair, worth $4.99,”” and throw 
in a prize package by way of conso- 
lation! 

. Medium-weight foot-wear can 
have a neat, compact, tasteful a 

arance—for example, those CORK- 
SOLE SHOES of ours at $5, $6 and 
$7. 
N. KOCH & CO., 

F. H. TAYLOR, Manager., 

200 Grand Avenue. 


(Loan and Trust iuilding), @ 
Cor. Second Street. f 











Another of Messrs. Koch & Co’s 
efforts is headed : 
How Are 
Your Feet ? 
The spirit of Western breeziness is 
shown in the following item from the 
same source : 





Longfellow tells about somebody or other 
“whose feet were shod with silence.”’ Let 
yours be shod with our ’way-up-in-quality- 
’way-down-in-price Shoes—if a gentleman, 
with the cork-sole ones, 


A local clothier, who uses large dis- 
play, points his advertisements with 
allusions to current events. A lecture 
by Prof. Briggs is turned to account in 
this way : 


PROF. 

BRIGGS’ 

HERESY 

Prof. Briggs, who lectured Thursday 
evening in this city, may not believe that 
the story of Jonah and the Whale is liter- 
ally true, but he does believe that a man 
should dress warmly and neatly in this 
changeable climate.—Herein we consider 
the Professor Orthodox. 
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Frank A. Lappen & Co. are good 
patrons of the home papers. They 
are dealers in furniture, carpets, drap- 
eries and crockery, and other retailers 
in similar lines would find an inspec- 
tion of their ads helpful. Here are 
some suggestive paragraphs : 





There Is No [edicine 

or tonic for your baby like pure air and 
sunshine. Our line of Baby Carriages 
ready for your inspection, Baby Carriages, 
$4.50 up. As the price lifts upward there 
is more of style, more elegance of finish, 
more elaborateness of design. (Fifth fluor.) 

.s * & -¢ 

In furnishing your house choose your 
Carpets first, then your Wall Paper, 
Hangings, and Draperies, and next your 
Furniture. 

Don’t attempt much unaided, unless you 
know exactly what you want, and why you 
want it, remembering that a simple good 
thing is much better than an elaborate bad 
thing, and if you do not know exactly what 
the appropriate thing is to buy, ask the advice 
of some one who does, and in whom you 
have confidence, then you will have nothing 
to regret or undo. 

* * * 


That Darling Baby 


of yours will perhaps need a new Carriage 
this Spring. It’s here you'll find the largest 
line, newest styles, lowest prices. We send 
a catalogue to our out-of-towa customers. 

7 * * 


* 
It’s Entirely New 

An Extension Table that you turn with 
a crank, It’s not only convenient but 
cheap. No pulling, no pushing, no swear- 
ing—just plain turn the crank, by this 
method you lengthen or shorten the 
table, $10.50. 





The phrase, ‘‘just plain turn the 
crank,” seems to me to be a fine touch 
—what could be more graphic? An- 
other of Messrs. Lappen & Co’s ads 
is headed with the pertinent queries : 

‘** Do you Sleep in a bed?” 
** Do you Rest in that bed?” 

I had rather expected to find the 
papers in this city, everywhere cele- 
brated for its beer, liberally decorated 
with beer ads, but these are only con- 
spicuous by their absence. Apparently 
the residents of Milwaukee do not need 
to be educated in the matter of beer. 
Instead, I find advertisements of drink- 
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ing water, a commodity with which I 
conclude they are not so familiar : 


CASTALIA 


The Cheapest and Best Water for 
Drinking Purposes. 
PRICES PER MONTH: 





1 Gallon Every Other Day - = $1.00 
x Gallon Dail - = $1.50 
2 Gallons Daily - - - = $2.00 








I started these notes with the asser- 
tion that Milwaukee advertisements in 
attractiveness rank above those of some 
Eastern cities considerably larger, and 
this, I think, has been demonstrated 
in the various specimens reproduced. 
There is a manifest effort to produce 
something which shall attract the eye 
and hold the interest of the casual 
reader, and in a majority of cases this 
seems to have been accomplished. The 
only danger of this style is that the 
writer will be tempted to carry it too 
far, and stray into disquisitions not 
closely enough related to the business 
in hand—selling goods, 


Fe OCB 


THE “RECORD” NEVER SAID IT, 


The patent medicine house that is adver-| 
tising —— ——, is making a mistake in 
crediting a certain half-column article of 
commendation to the Wilkes Barre Record. 
No such article ever appeared in this paper 
and the people ought to call it in, - 
Editor of Printers’ Inx: 

Now and then certain advertisers take their 
ads from a certain paper and advertise in 
other papers, crediting the advertisement to 
the first paper. We don’t like to be quoted 
as saying things that we do not say. What 
an advertiser says in his ad is in no sense the 
utterance of the paper, is it? 

oHNSON & PowELL, 





++ 
A MAN WHO WILL SUCCEED. 
From the Chicago Tribune. 

“ Now, if you will show me where the bur- 
glars got into your store,”’ said the detective, 
** I will see if can find some clue.” 

*“*In a moment,”’ said the proprietor. 
am working at something a little more im 
tant than hunting for a clue just now. Take | 
a seat,”” 

And while the detective waited the mer- 
chant wrote as follows at his des 

The man who broke into Katzenhefter's 
store on the night of the rsth and carried 
away a silk hat, a pair of t Drench h calfskin 
boots, a fur-trimmed overcoat, a black broad- 
cloth suit and two suits of silk underwear was 
a black-hearted villain and a scoundrel, but a 
man whose judgment cannot be called in | 
question, e knew where to go when he 
wanted the finest clothing the market —e 

“*Jacobs,”’ he said to the bookkeeper, “se 
a copy of this to all the papers in town, oad 
tell em I want it printed in big black type to- 
morrow morning. Now, Mr. Hawkshaw, I am 
at your service. 


“TI 


‘SUCCESS 
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THE New York Recorder is making 
a feature of want ads, and getting 
them. Here is one reproduced from 
the Sunday paper: 

PURCHASE AND EXCHANGE, 
BABY getting too big for cradle—who wants 

it? cost $10; sacrifice or swap. Fond Par- 

ent, box 7 Recorder, 





Displayed Advertisements 


50 cents a line; $100 a page; 25 per cent 
extra Jor specified position—if granted. 
Must be handed in one week in advance. 





AGE! SPECIAL AGENT in each large city. 
WOMAN’S WORK, Athens, Ga. 


peo COLUMBIAN POSTAGE STAMPS 
wanted. E. T. PARKER, Bethleh 














N EDICAL BRIEF (St. Louis). . circula- 
i tion of any medical journal in the “yo 
EATTLE TELEGRAPH, Po jeating 


Democratic > daily north of San Francise: 


pane LIFE, of Rochester, N. = 
columns, monthly. Guaranteed aed ‘, 25, ,c 





Family Magazine. 25c. a line. 
AMERICAN PrEss Co., Baltimore. 


QUERRIOR } Mechanical enerer ing, Facto Elec- 
trotype Eng. Co.,7 New Cham aR. Y. 


CREE See 


E INDEPENDENT. 0 Own your own news- 
ektiEs 6c Send for estimates to PICTORIAL 
WE ES CO., 28 West 23d St., New York City. 


rT) its INCREASERS: ” Every live lo- 


advertiser wants ’em ; chea 
attractive ; effective. Write 4 
CHAS. W, HARPER, Columbus,0. 


Cc Always pays 





























BL Washi dvertisers. 
6 PI N 10 iss ae York. 








PAT 





please send 


DIRECTORY PUBLISHERS, Pyfee fers 
and price list of your directories to U 8. AD- 
DRES SCO., L Box 1407, 30x 1407, Bradford, McKean Co., » Pa. 


7 Rommaees ATEN 

PATENTS 232: 

rite | er information 

GERMANIA Yc ate 
ng. etc., addre 


= le copies, rates of adverti 
MANIA, a N.H 


Rejected 
——_ 








ily prose- 


TS sues y wa rose- 
ted. TEN’ an 
_ GLASCOCK & CO., W on Fh Db C. 


FOLDING BOXES 
APER FOR ALL PURPOSES. 

TE o* pp C&S EAGLE MFG C2 New HAVEN.CONN, 
LOUISVILLE BULLETIN. Circulation 6,000 


weekly. For free distribution at all local hotels, 
ciate _ public resorts. 243 Fifth St., Louis- 


NEW YORK LEDGER 


CATALOGS! CATALOGS !! CATALOGS!!! 


We getet a ae Siustegte oaa- 
logs, with origi 


rae mbossed 
for ae. GRIF FITH, AXTELL 
& CADY CO., Holyoke, Mass, 
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DONT PATENT Ssh 


Order any kind of cuts for printing until you | 
have heard from us. It will pay you to write us. 

CHICAGO PHOTO ENG. Cu. | Advertising in \dvertising in England, 

= " oo Gutetiiaens I European Continent, Etc. 
read in’ 

Kate Field’s who pay their bills. Are these | SELL’S 

: the people you want to reach | 
Washington, wrensozsaveree! ADVERTISING AGENCY, L’t’d. 


Washingt ». 
ee Capital Sell, Manager, (caitor 
and = of “Se I's World’s 


DAILY. | ing British _~ 
TYre Del tar sinoxs,| sritzrtents remain Bich Brpegn 
WEEKLY. fondon Ofiise 167 167- Pits Piece t street, or at 


THE BEST PAPER IN NEW ORLEANS. | How York Ouies, @ Fusk Row, Goemnd Benes. 


TEACHERS are paid regularly, spend STUDY LAW 

























— freely. Are best mai 
casiamer, Mae goed agen. We Race itoe| AY HOME 
orma nstructor.— Proven) - whe 
Trial adv. 10¢. aline. DANSVILLE, N. | ges * pyre dence 





Tnco: —_ ten 
For holding Papers, Letter é tparnte. 8 for 
rie Angus: = Sen. particulars to 
Jig’ rong, i) ie . 
Cheap. In use all over U.§. | 4“ COTNER: JR» SEC'Y 
Send for catalog and testi-| OETROIT, MICH. 
monials. POPE RACK CO.,| 2 Telephone Bldg. 
St. Louis Mo. 


oo TURF. FARM Fl HOME 


-—" 160-pages, post- 

-.. Pa age A HORSE JOURNAL. 

Hy American Desk & Seating oe. $1.50 per Year and Advertising Values Big. 
271. “272 Wabash Av , Chicago, Il 


THE EVENING JOURNAL,| AUBURN GAZETTE COMPANY 





|| Seea| 
RACKS 

















JERSEY CITY'S (Pub’s Auburn Daily Gazette), 
FAVORITE FAMILY PAPER. AUBURN, MAINE. 
Circulation, - = = = 15,500. =a —— 
Advertisers find IT PAYS! {= a 





WATCHES ~~ 
Are the Best PREMIUMS. ADVERTISING 











Address the manufacturers direct. is recognized as indispensable 
THE ee ge co., to business prosperity. The 
: only question that needs so- 
"o Advertising Agency, oe 
Dodd's 2s watngenr'Svex BOSLON, of lution is 












HOW | 
| SHOULD IT BE DONE? || 


This we are prepared to an- 
swer for those contemplating 
general newspaper advertis- 
ing. See us, writeus. State 
your wishes fully. Our time 
and experience are at the dis- 
posal of advertisers who value 
the advantages of intelligent, 
prompt and original methods. 


PNEUMATIC TUBES The Geo. P. Rowell Advg. Co. 


FOR NEWSPAPER OFFICES. 


Send for Estate, 
City, 








RELIABLE DEALING CAREFUL SERVICE. 


> LOW ESTIMATES. «2 















LYSs SNL 


THE HOME CIRCLE, | 


ST. LOUIS, MO. 
75,000 Copies Each Month. 
) An exceedingly desirable medium for 
GENERAL ADVERTISERS. 

) THE HOME CIRCLE Pus. Co., St. Louis, Mo. 














NEWSPAPER 











uwenen nanentan OO AND MAGAZINE ADVERTISING, 
4 28 EK. 14th St., New York. 10 Spruce Street, New York. 
89 State St., Boston. | 





Youth’s Companion, Boston, uses our system.' @ —$—— @ 
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"Prine BICYCLE S| wine 2 nfyanthentic Praae fists; Lavelo 

For themselves, employees, | in a hurry by mac aay 
: or for premium use can pro- | Nam cana absolutely correct. For par- 
cure same from us, and tioulare ac address F. D. BELKNAP, Prest., 314, 316 
part - poi man Sees bal Broadway, New York City. 
ance in cash. M ee eet eee 
and a ites f in "the | 
~ U.S for ‘catalogue ousand newspaper 
and terms. ROUSE, mASARS & CC e $ 

1 Peoria, in A DAY ARE READ BY 


| The Press Clipping Bureau, 
ROBERT & LINN LUCE, 
| 68 Devonshire St., Boston, Mass. 
FORK WHOM Supply houses, 
that want ear- 
liest news of construction; 
Business houses, that want addresses of 
probable customers; 
| One hundred class and trade papers; 
| Public men, corporations, professional 
| men, who want to get news, see what is said 
of them, or gauge public opinion. 











Draw Your 
Own Conclusions. 
PM. The American School Board 
ou! has a guaranteed ci 
culation of $2,000 opens S the 

e eve’ 
and d village in the Unit Sta 

its. Talk to BROCE, 

aoa Sa about this. 


Home plant at Milwaukee, 
Wis. Circulation national. 


Guy Sunder pape: a in live yg Aes of ge with job office 
f as that did #9, goo in R. work in January. 
pie sell half to a pract! ical man 1 take management. 

———————— 


ress “ SUNDAY NO. 1,” care Printers’ Ink. 


WHEN IN DOUBT 
USE SCRIBNERS 


Our “NEW MODEL’’ WEB PERFECTING PRESS 


OCCUPIES LESS SPACE THAN YOUR PRESENT CYLINDER. 


IT IS LESS IN OVER-ALL MEASUREMENT THAN TWELVE FEET AND CAN 
BE RUN EASILY BY A SMALL MAN ANDA BIG BOY. 


IF YOU HAVE A “DOUBLE,” DISCHARGE YOUR FEEDERS 














AND PUT IN A “*NEW MODEL” WEB. 


IT WILL REDUCE YOUR PAY-ROLL 
AND INCREASE YOUR CIRCULATION. 


CAMPBELL PRINTING PRESS AND MFG. CO., 
NEW YORK ano CHICAGO. 








WE do not CLAIM 







ay TO BEAT THE WORLD, 
It Gets Ther, But we do claim 
Wayside To be WAY AHEAD 


of in the race. We claim that our 


f of the Pud’ 
B. 's others. will tne not pay ut Ly 
free. Rates, unt for 
time and space. “—. 4 now, and we 
rvarantee you will ey with us. Please 
mention ad. Ai WAYSIDE 
PUB’G CO, Clintonville, Conn. 
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INVALUABLE. 


If you desire to bring your goods and wares promi- 
nently before the thriving communities everywhere with 
the most advantageous returns in the way of sales, it 
will be necessary to select a medium that has earned the 
reputation of being invaluable for exactly that purpose. 

If you have not used 


ue ALLEN’S 
IM LISTS 


the one opportunity—and a big one, to increase your 
business and profits—has been neglected. 
FORMS CLOSE 18th. 


E. C. ALLEN & CO., Prop’s, Augusta, Me. 
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PTET 


Printing for Particular People 
IS OUR SPECIALTY! 











We like to work for a | 
| man who knows what he | 


| wants and knows when amare 
| he gets a good ne, 


| “If you have a job that 
needs the co-operation of 


OX Os @* |KO | an artist in the composing 


room, better send it to 


THE PRINTERS’ INK PRESS, 


10 Spruce STREET, - - - - New York. 
WM. JOHNSTON, Manacer. 
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1492| CHICAGO [1893 


In addition to our Street Cars, comprising the 
entire system of the North and West Chicago 
Street R. R. Co’s, which carried in 1892 over 
60,000,000 more passengers than any other system, 
we control the exclusive Eastern agency and gen- 
eral management of the Chicago, Milwaukee & St. 
Paul suburban trains and the Chicago & Northern 
Pacific R. R. suburban trains, which run direct to 
the transportation building in the World’s Fair 
grounds. The cars are constructed similar to those 
of the Manhattan ‘‘L”’ roads in New York, and are 





fitted with racks similar to those regularly used by 


us. Size of cards—11x21 inches; 100 cars in both 
systems of steam roads. 
We are also agents for the 300 World’s Fair 
Special Cars on the Illinois Central Railroad. 
These cars start from Van Buren Street Station 
and run through to the Fair Grounds without stop 
in fifteen minutes. 





1400 STREET CARS, 


ON ALL OUR CHICAGO LINES. 


CARLETON & KISSAM, 


87 & 89 Washington St., Chicago. 











50 Bromfield St., Boston. Times Building, New York. 
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From Comfort for April. Copyright 1898, by the Gannett & Morse Concern, 


THE LUCKY ONES 


During this month wili be those who succeed in getting in out of the wet during 
the inevitable April showers, but 


THE LUCKIEST OF ALL 


will be those who bring their wares and wants to the attention of the Twelve 
Hundred and Twenty-One Thousand families to whom Comfort goes regularly as a 
welcome friend, guide, and household god,—for an advertisement in Comfort is 
inevitably followea by 


SHOWERS OF COLD! 














largest circulation in America—guaranteed and proved. The medium ote the Mighty Middle 
Classes. Space of responsible agents x of us direct. THE GANNETT ORSE ——— 

Publishers, Augusta, Maine. Boston office, 228 Devonshire St. New York office, Tr’ 

Building. Henry Bright, Representative. 
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THE RECORDER d does not talk ‘‘ circulation.” 
It simply prints the newsdealers’ orders. 

Any one can add them up. 

Any one can prove their truth. This is the 
one and only 


4 HONEST WAY 


of proving to an advertiser how much he gets for 
his money, and that’s what he wants TO KNOW. 





Number of RECORDERS 
> NAME OF WHOLESALER. Bought March 26. 


American News Company.......................-0005 29,250 
EE cicavncecKeceroctesesesssccosssstesssccosees 2,900 
Brooklyn News Company.........................55+ 6,800 
EEE ee ee eee ee 1,048 
Goode’s News AGeney/...............ccccccscccccccccece 2,200 
Harlem News Company.....................-...eeeeee 6,261 
EE SiGibhins ss catexecicncsseneecs .scccntveseicececee 1,235 
MS coccccicecnccccccccscscse soscceseeeees 1,760 
Long Island News Company ......... .............+ 1,772 
Naasau NOWS COMPA. .....cccccccccccccccccssccccces 11,021 
National News Company .......................ecee0e 2,753 


National Newsdealers® Supply Co. __.............. 2,670 
New York News Company ......................00005 2,000 
riot Seda canabioeesaeeesbccusswwseteresos 3,885 
tence cckgdeanas . ciacbedeexseosesetons 824 
a cod as bg cine anetesiebasuwnsnene 2,335 
LS cic: ciindibesasdedsuwdieGaercesarenceus sence 2,447 
NESSES, NE 5 A ee a a OT 813 
Union News Company................cc0. ceceeeeeecee 1,735 
I eR rs 5 os cccccsesentecucesesesvece.cs 4,580 
EC scnces sncesevctp cccesecceveosinees 790 
REA ne 4,448 
Williamsburg News Company...................... __ 6,378 

99,932 


Country newsdealers and subscribers from 
Maine to California, for whose orders, 
which are on file, Post-office or express 





DORON GIO TRGOG esi ecccceccccccccccccccessccceseus 39,085 
itbiccdbedsetvendeeoserdarseevesdierteescnesees 563 
Sold by newsboys and Recorder wagons ....... 475 


Total number of Recorders sold March 26 .... {40,055 
Total number of Recorders sold first Sunday 
SE: TEE scscticccsvdcccsevwncveseenesseviesses 90,761 


Increase in One Year, 49, 294 Copies. 
ea 
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THE 1892 RECORD 


- OF THE - 


|, CLEVELAND WORLD. 


CIRCULATION BOOKS OPEN TO ALL. 


1 
The following table shows the circulation of THE WORLD for every day of publication during } 
1892. The figures have been published from week to week or month to month during the year, 
but will be read with oo in yo form in which they are now presented, ang & e fluctua- 
e 








tion in the circulation, the g d aggregate of both daily and Sunday for the year, t 
Sunday average for the your, nana immense growth over 1891 : 





} 

; WEEK Days. | 
paYy|| JAN. | FEB. |MaRcH Apri. | May | June | JuLy | Ava. | Sepr. | Oct. | Nov. | Dec. 

|| 28185 | 33297 | 35375 35005 | SuUND’y| 96171 | 38318 | 37662 | 37192] 42923} 42369 | 41589 | 

















1 
2 || $0831 | 88484] 34130 | 41921 | 85784 | 36465 | 37581 | 36570 | 37731 |sUND’y| 42757 | 42186 








’ 33605 | 36082 7 37066 

17 ||suND’y| 34007 | 38714 | sUND’y] 35530 | 37766 |SUND’y| 36807 | 40825 | 42875 | 42214! 62377 
18 || 81814} 34135 | 34505 | 35544 | 35922 | 87721 | 42200 | 37625 | sUND’y| 47834 42142 | sUND’y 

19 || 31946 | 33081 | 34046 | 35648 | 36196 |sUND’y| 42198 | 87093 | 39644 | 45456 | 43012 | 44412 
20 || 32088 | 34022 | suND’y 775 | 35992 | 37591 | 42250 | 88394 | 40319 | 46347 |SUND’y| 48535 i 
21 | $2319 | sUND’y| 23911 | 36106 | 35998 | 37631 | 40641 |sUND’y| 40156 | 41171 | 43788 | 46593 4 
$2489 | 33760 | 83864 | 35488 |suND’y| 37539 | 39865 | 38041 | 42230 | 46505 | 43820 | 46508 
23 || $2746 | 33988 | 33788 | 36211 | 36114 | 39461 | 41163 | 38316 | 42412 |sUND’y) 42705) 41144 
24 || SUND’y| 3412 $4124 |SUND’y/ 35848 | 39922 | SUND’y| 36988 | 42187 | 45405 33088 | 41137 
25 || $3009 | 83746 | 34310 | 35082) 86178 | 40125 88887 | 36221 | SUND’y| 45346 | 42481 | SUND’y 
26 || $2830 | 83869 | 34458 | 35862 | 85700 |suND’y| 39279 | 87045 | 42893 | 44323 42371 |Holid’y i 

|| $2819 | 84220 |sunp’y| 36408 | 36073 | 40011 | 35398 | 38213 | 42710 | 44263 |sUND’y| 46523 
28 || 83112 |SUND’y| $4362 | 38021 | 36408 | 40065 | 38695 | SUND’y| 42614 | 43483) 40471 45251 | 
29 33282 | 34047 | 35685 | 85266 |sUND’y| 39578 | 38867 | 37920 | 42615 | 47044 | 41604 | 44918 i 
80 I S3827 | .....- 85730 | 35312 | 338388 | 39574 | 38792 | S811 | 42040 |SUND’y| 41741 | 41654 } 

31 || SUND’Y| ...... 35840 |... 86268 | ...... SUND’Y| 88096 | ...... 49113 | ...... | 48722 


Tot || g27006 | 845049 | 923627 | 926979 | 92a | 9o4ns4 | 996785 |1019945 |1028655 |1152144 |1124682 | 1181563 


| 
3 |\suND’y| 33280 | 34410 |sunD’y| 35808 | 36550 |sUND’y| 38108 | 37199 | 45470 | 42993 41918 
4 || 30450 | 33360 | 33530 | 35392 | 35328 | 37782 | 32886 | 37707 |SUND’y| 42755 | 42609 | SUND’y 
5 || 90687 | 33354 | 33490 | 36445 | 35235 |sUND’y| 37131 | 37669 |Lab’rD| 42432) 43402 
6 33902 |sUND’y| 36400 | 35927 | 36996 | 37407 | 37597 | 39823 42763 |sUND’y| 41356 
7 || 31047 |suND’y| 34125 | 985822 | 35981 | 87310 | 37490 | suUND’y| 42056 42734) 41971 | 41635 
8 || 31193 | 33549 | 33375 | 35770 |suNp’y| $7643 | 37134 | 37409 | 62179 | 49901 | 42755 | 41840 
9 | 81417 | 33481 34015 | 35902 | 33002 37515 37375 37341 i SUND’Y| 69127 41394 
10 ||suND’y| 33719 | 33720 |suND’y| 35919 | 41212 |sUND’y| 37581 | 38631 | 43509 | 43660 41691 
il 31658 | 335384 | 383906 | 35253 | 35719 | 38060 | 37489 | 37665 | SUND’y| 44504 | 42593 | SUND’y 
12 81589 | 83614 | 34083 | 35791 | 35294 |suND’y| 37412 | 37801 | 38446 | 43379 44113 | 41541 
13 $1743 | 33902 |suND’y] 35535 | 35405 | 37651 | 87029 87562 | 38412 | 43374 |sUND’y! 41688 i 
14 $1682 |sUND’y| 33717 | 35079 | 36174 | 37873 | 37080 |sUND’y| 39211 | 48214 | 42295 | 42260 i 
15 $1915 | $3798 | 33859 | 35864 |suND’y| 37966 | 37202 | 37186 | 89.02 | 44021 | 42254) 42281 i 
16 | 82159 | 33874 35347 | 37906 87117 | 39208 | sUND’Y 85943 | 
‘ 
| 





































































































pe 
= 31837 | 33802 | 34208 | 36038 | 35730 | 38234 38338 | 37550 | 39564 | 44313 | 43255 | 45444 
4 

sUNDAYS. 

Jan. 3.| 18397 | March 6.) 19870 || May 1. | ossqg || | su uly 3 —_ | Sept. 4. 25681 | Nov. 6.| 41083 
~ 10.| 18043 “ 13.| 19250|;  “* 8.) 24724 -— on | 11.| 27055 13.| 30754 
“Ht 18520|| «20, 19593 || 45.| 24002|| “*. 17.| 27rme|| * 18,| a86s7|| 20.) Sug2I 
“* 24.) 18766 | » 21557 | = =| soe -. ae 3.088 | “*  25.! 30806 “ 27.) 38655 
ri 31. ist | April 3. etl “  29.| 23188 “  81.| 25276 || Oct. 2.| 28793'| Dec. 4.) 28844 

Feb. 7.| 18969 17 2 21831|| Jume 5.| 25021|| Aug. 7.) 25062) “ 9.) RT “ 11.| 27981 
= 14.| 19110) “« 17.| 23274 - 12.| 25191); “ 14.) 24754 .. a 7 “ 18.| 30010 
= 21.| 19483 “ 24.) 23012 “ 19.) 24684|; “* 21.) 25340 “23. 32900 “ 25.) 27248 
“ — 98)| 19769 || ......-6. pe 25324 || 28] 87000]! “* 90.| 90089]] ......00.| sense 

Grand Aggregate Week Days for the Year 11,953,417 
DAILY AVERAGE FOR THE YEAR.......... r 38,312 
Daily Average last three months of 1892..... ee 44,338 
Grand Aggregate Sundays for the Vear........ - 1,319,100 
SUNDAY AVERAGE FOR THE YEAR........ . 25.367 
Sunday Average last three months of 1892 31,614 





COM PARATIVE— A YEAR'S GROWTH. 

DAILY. SUNDAY. 
1892—Daily Average for the year.. a 1892—Sunday Average for the year.. 
1891—Daily Average for the year.. 5,866 1891— Sunday Average for the year.. 


Dally Average Gain for 1892....12, -12,446 Sunday Average Gain for 1892 ares 
B. F. BOWER, GENERAL MANAGER. 


S. C. BECKWITH, Sole Agent Foreign Advertising, 


48 Tribune Building, New York, | 509 “The Rookery,” Chicago, 
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Miscellanies, 


MISPLACED GALLANTRY. 









































—Scribner’s, 


She—What makes your friend over 
there look so melancholy, Charlie ? 
Charlie—He's the editor of a humorous 
per, and is afraid some of his friends will 
nd it out.— Zansill’s Punch, 


PRINTERS’ INK. 





- CHAGRIN, 


The penniless poet wandered far— 
Two miles to the town P. O.— 
For a check, and found but the circu-lar 
Of a Safe Deposit Co. 
—Puck, 


The editor of the Havana Press 
admits being a little shy of new job and dis- 
play type, but boasts of having on hand “ two 
(2) Lascets of pork, one (1) barrel of beef, one 
box of seawdine? sag five hundred (500) pounds of 
fluur and one (1) keg of hard cider.” With 
this he hopes to get through till grass without 
any more than two line pica condensed,— 
Kansas City Star. 


It isn’t the gaudy advertising card 
that gives merit to a brand of tobacco; but 
one has to stop and think a minute in order to 
realize this.—Puck. 


Great Editor: That new society 
reporter won't do. He has not mastered the 
first principles of modern journalism. 

Manager—-Eh? What's the matter ? 

Great Editor — He says ‘handsomely 
dressed” instead of ‘‘ smartly gowned.’’— 
New York Weekly. 


Author (after first night perform- 
ance)—If you have any suggestions to offer 
as to changes, I shall be glad to consider and 
act on them. 

Critic—I think it would give better satisfac- 
tion to the audience if you were to eliminate 
the horrible poisoning scene in the last act 
and insert it in the first.—Brooklyn Life. 


A_ Journalistic Method.—Dutton 
(proffering a cigar): Lovely weather, isn't 
it ? 


Smith’s Coachman—Wery fire, sir. 

Dutton—I want to show you a few samples 
of oats which my house has just received from 
Michigan, 

Coachman—I don’t think I can give you a 
horder to-day, sir. 

Dutton—Then you are well supplied ? 

Coachman—Well, no, sir. That is to say, 
we are halmost hentirely hout of hoats, sir. 

Dutton—How are you off for bran? I can 
offer you a very superior quality of brai— 
which arrived only yesterday from California, 
This Califcrnia bran 1s the best in the market. 

Coachman—W' ile not saying that we ’ave 
hany perticler supply of bran on ’and, sir, 
leastwise we don’t want hany. 

Dutton—How about hay? We have some 
fine Alfalfa hay, that is selling with great 
rapidity from one end of the country to the 
other. 

Coachman—Well, we ‘aven’t kany too much 
’ay, so to say, sir; but Mr, Smith, that’s the 
guv’nor, ‘ave hordered me not to horder hany 
more feed this Spring, sir. 

Dutton (laughing good - naturedly) — He 
doesn’t intend to feed his horses on excelsior, 
for economy, does he? 

Coachman—Ho, no, sir! My himpression 
his, ‘owever, that ’e hintends leaving New 
York wery shortly, sir. 

(Dutton, newspaper reporter, then departs 
merrily on his way, and on the following 
morning his paper gets a beat on all other pa- 

rs by announcing as a positive fact that Mr. 

mith-is going to be the new minister to Sene- 


gambia. And Smith wonders how the paper 
ever gained its information.)}—&,. X, M, in 


Puch, 





PRINTERS’ INK: New York, April 5, 1893, 














